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Coffee Market Research
Team member: Coco, Jennika, Victoria, Rebecca

Objective 1
To have a better
understanding of
microeconomic
theories.

The factors of increasing demand of coffee
Research methods: literature reading, survey and interview
With the rapid development of China's economy and culture in recent years, the
amount of coffee imports in China increased year by year. For example, Starbucks
has been in China since 1999 and has over 1000 stores in more than 60 cities. Other
coffee brands such as Costa, Pacific and Café Bene in recent years entered the
Chinese market and also rapidly expanded to more than 200 shops. This
investigation is mainly through reading literature, questionnaire and interview
customers. Through the process, we would explore the reasons for the rapid growth
of foreign coffee brands in the Chinese market and use the knowledge of the
principle of microeconomics analysis through the survey results obtained.
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LITERATURE READING

QUESTIONNAIRE

INTERVIEW

Explore the structure of
Chinese coffee market
through literature
reading

Carry out a
questionnaire survey of
coffee consumers

Interview in a coffee
shop to investigate the
effectiveness of
marketing strategies

Objective 2
To have a better
understanding of the
development of
coffee industry in
China.

Objective 3
To combine the
market investigation
with economic
theories taught in
school.
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The factors of increasing
demand of coffee
Young consumers often pursue fashion
passionately. As a result, coffee has
become a popular product. The rapid
expansion of the various coffee brands is
no doubt a proof of coffee itself being
more and more recognized by
consumers, especially in the new era of
China's booming consumption.
Based on the current market situation, the development of coffee in China has a very large room for
growth. But at the same time, the coffee industry is facing fierce competition in the market. Our team
focuses on Wuxi Sanyang square as the main research area. We visited 4 international coffee shops,
Starbucks, COSTA, Café Bene and Pacific coffee. They locate mainly in various shopping malls,
business circles around the center of the city, residential clusters and relatively dense flow of people
for the sales maximization.
Through the literature review, we found that the coffee consumption in China is still in depression. At
present, the global coffee market size is about 12 trillion yuan, with United States being the world's
largest coffee consumption market, whose annual consumption is about 3 trillion yuan. While China's
coffee consumption market is only 70 billion yuan. But for the long run, the annual growth rate of
China's coffee consumption is around 15%, much higher than the global market growth rate of 2%.
This is the reason why more and more foreign brands come to china.

Reasons for the increasing demand:
Young people are the majority of coffee consumption. According to the surveys, among those who
regularly visit coffee shops, people aged 20-30 accounted for 32%. 80% of them visit 3-6 times in a
month. Our survey shows that more than 40% of people who love coffee has a monthly wage of more
than ten thousand. Finally, because the growth of tea industry in recent years is tepid, coffee in
domestic market obtains a favorable opportunity.

MOST OF THE COFFEE BRAND'S CONTRIBUTION TO SOCIETY AND
ENVIRONMENT IS ALSO ONE OF THE MAIN FACTORS TO ATTRACT
CUSTOMERS
Starbucks works with Conservation International for the
implementation of moral purchasing on coffee beans. Together
they developed a new coffee procurement standards to help
improve more than one million farmers and workers, and to take
care of millions of coffee trees. Up till now, Starbucks has 99% of
its coffee is in accordance with the standards of moral
procurement.
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Marketing strategies of Starbucks

The collection of one customer

In our interview, one customer said she noticed Starbucks from its official weibo, the
Chinese twitter. While browsing the weibo, she discovered an interesting activity called
"aroma lab" which is similar to coffee room. She took part in the innovative aroma lab,
choosing the coffee beans that she wanted to grind, and then grinding coffee beans into
powder. In this process, she had to consider four factors of coffee beans— the color,
aroma, baking color and the size of coffee beans. The most interesting part for her is
arranging coffee beans at the fastest speed. This activity seems very simple, but in fact,
it requires good eyesight and precision. It was the first time she had ever touched coffee
in this way, and was she was impressed by Starbucks’ unique activity.
For other customers, the collection of star card is a kind of enjoyment. We interviewed
one of the customers who got his first impressions of star card when visiting Hong Kong
Starbucks stores. While drinking in Starbucks, she saw a picture of a very special card.
Since then every time she sees a new card, she would incorporate it into her collection.
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Our experience
Starbucks | Pacific | Costa | Cafe Bene

Starbucks

Starbucks was established
in 1971 by three local
businessmen to sell high
quality whole beans coffee.

Pacific

Starbucks
The old chairs and table, friendly barista, soothing
music and the aroma of the coffee make us feel
relaxed and at home. We can share with each
other about the recent experience in study,
discuss gossip, or grab a cup of coffee and read
newspaper. However, you can only have this
experience when you do not go to the coffee
shops in city center or at weekend.

Pacific
Pacific Coffee is a Pacific
Northwest U.S.-style coffee
shop group originating
from Hong Kong, with a few
outlets in China, Singapore
and Malaysia.

Part of the room was taken up by what looked like
a coffee roasting machine surrounded by
huge bags of green coffee. However, anyway, I
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like their coffee and espresso drinks. I also had a
muffin, which was fresh from the oven, but pretty
standard and a bit oily.

Costa
Costa

Ambience is good with good choice of
background music. It is a nice warm and famous
coffee place which is suitable to stay in a lazy
Saturday morning! However, to me the chocolate
cake is too sweet and the waitresses are cold
when we are giving the order.

Cafe Bene
Costa Coffee was founded in
London in 1971 by the Costa
family as a wholesale
operation supplying roasted
coffee to caterers and
specialist Italian coffee shops.

Cafe Bene

Caffè Bene is a coffeehouse
chain based in Seoul, South
Korea. It was founded in May
2008 by Sun-Kwon Kim. Caffè
Bene is the largest
coffeehouse chain in South
Korea by number of stores.

The wifi has a serious upgrade nowadays. When I
logged onto the wifi, I couldn't even load a
webpage. The tables look nice, but there isn't
much room for me and a friend to both have a
laptop and textbook out. I liked the little dessert
displays they had at the counter, it really enticed
me to want to order everything.
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Our Feelings
It was my first time to make a
video so I needed to learn from the
beginning. I went to the website to
search for which software After
trying and selecting for a while, I
finally chose to use iMovie for
making the video.
— Coco

I definitely improve my ability to
solve problems! When I was
writing the essay, I found that the
sample base was so small Thus, I
spread some questionnaire to my
mother and her colleagues for
help. I learn a lot.
— Rebecca

In the market research…
There were so many challenges. When we want to give out the questionnaires in the
Starbucks, the staff told us that this action may influence consumer’s feelings and
leave bad impression. As a result, we had to gave out the questionnaires on the
street, but there are some of them do not know Starbucks and barely go to
Starbucks.
— Jennika
I interviewed the shopkeeper about how they use decoration to appeal to the
customers and how they choose furniture to fit in the style of its surroundings. I was
a bit afraid to talk to the shopkeepers since I was declined for many times. However,
I still challenged myself by asking the shopkeepers a few questions and in the end,
he did answer my questions.
— Victoria
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